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OUR PURPOSE

Deliver better
everyday health
with




Sustainable Healthcare Packaging

* Reduce our use of virgin petroleum-

A ur packaeas,
based plastic by 1/3rd by 2030, with a Mo e Sustainaby "9
10% reduction by 2025 (versus our 2020 n
baseline). & L2
(3

» Develop solutions for all product
packaging to be recycle-ready by 2025, a
key milestone towards making all our
packaging recyclable or reusable by
2030*.

*  We will work with partners to drive global
and local initiatives to collect, sort and
recycle Consumer Healthcare packaging
at scale by 2030.

*Where safety, quality and regulations
permit.

E"Tpowering self-co'®




How our Goals interconnect

Goal 1: Use Less Virgin Petroleum based Plastic
(recycled plastic, alternatives to plastic)

Goal 2: Make the

Goal 3: Help to : :
plastic we use in
actually recycle
. our products
our plastics

recyclable
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MF New Plastics Economy
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Our Challenges

)

FUNDAMENTAL REDESIGN AND INNOVATION is needed for
>50% of plastic packaging (by no. of items),
or >30% of plasti L (by weight)'
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Evolving Regulatory Context

Current focus on EPR & packaging taxes

To go beyond “recycling our way out of trouble”, we

Guiding Principles for
the Ecomodulation of

need innovation in novel materials and formats B £PR Fees for

Packaging

But landscape isn’t clear

« Extended lead times for new packaging solutions

*  Supply chains / volumes not available

Chemical Recycling
in a Circular Economy
for Plastics

A Vision and Principles Paper




What are we doing?

To get to circular supply chains in GSK CH



Going beyond —towards a circular supply chain
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Reduce our use of Virgin, petroleum based plastics
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Lighter packs plastics Alternative materials

(Bioplastics)




Recycle-Ready Packaging

@ep, RecyClass

Ll

"SENSODYNE /amiii Other Formats in

"SENSODYNE /ity development

P e Vo e Gme

- SENSODYNE

2]
m
4
CJ B
S
>
ﬁ\
o

1Bn toothpaste
tubes by 2025

Recycle-ready
bottles




Using Industry Best Practice

The full suite of 9 Golden Resign Rules (GDRs) together address
100% the total global plastics packaging market

' s Universal adoption of the GDRs would address all plastics
The Golden Design Rules packaging globally

)l Eliminate problematic elements from plastic
gl packaging
(€8 ciiminate excess headspace 20% I T botthe: scresced vy GOR L
~ 0 Problematicstements (V. 95, 65
(@F Reduce plastic overwraps adremd by 0087
% LT —r—
Increase recycling value in PET trays R P, PR L) d
addresied by GOR 34,6 304

Increase recycling value in consumer flexible
packaging

Each Golden Design Rule is aligned to a specific overarching -

The Golden
Design Rules

By The Consumer Goods Forum’s Plastic
Waste Coalition of Action =

objective
Reduce virgin plastic in B28 packaging

[@F vse on-pack recycling instructions

) (@)

Eliminate problematic elements from plastic packaging

yblematic or unneces:

Reduce plastic overwraps

@
®
®

Increase recycling value for packaging types

that are recycled at scale In today’s recycling
system 7)

Increase recycling value in rigid HDPE and PP

system(s) for packaging types not recycled at
scale today’

Increase recycling value in future recycling Gl increase recycling value in PET trays

Increase recycling value in consumer flexible packaging

@ Improve environmental performance of B2B Reduce virgin plastic n 828 packaging

packaging
@ Improve consumer communications ck recycling instructions

c
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Going beyond —towards a circular supply chain
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New applications e @

Collection

Sorting & recycling Landfill
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Driving recycling of our products &
Working in partnership to improve recycling EU

Holyrail [

Intelligent Sorting
Driven by Powered by
AIM® | Autance
|: WRIE®

*Where safety, quality and regulations permit.

Intelligent Packaging Digimarc
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Looks Like This Performs Like This
Images courtesy of P&G / Digimarc

» Prototype laminae printed April
* Integrated into Albea varnish layer on existing artwork
* Full-scale trial in Europe planned for later this year

GSK Confidential — Not for External Distribution 14



Small Format Packaging Recycling

P&G, Burt's Bees, TSC, Colgate-Palmolive, and More Form
First Coalition to Tackle Recycling Small Format Packaging

by TSC | Jan 10, 2022 | News | 0 comments

THE _‘l

SUSTAINABILITY
CONSORTIUM

-

January 11,2022 TEMPE, AZ, FAYETTEVILLE, AR - The Sustainability Consortium (TSC) announced today the formation of a
new coalition of companies and organizations committed to creating resources to recycle small format packaging and other
materials. This is the first coalition of its kind to include CPG companies, non-profits and universities

's Bees, Colgate-Palmolive, GSK, Sustainable Packaging Coalition, The Recycling Partnership, Balcones Resources,

Ty T mes are collaborating to accelerate progress on building increased circularity

of small format packaging of all material types through science-based, collective action projects.
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Closing the loop
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Incineration
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Collection 1
Recycled plastic

feedstock Sorting & recycling Landfill
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Sourcing new forms of recycled plastic

— Chemical Recycling

Plastic
Waste

For the first time, consumer good companies are joining forces through The Consumer Goods
Forum (CGF) to set the agenda for the development of new plastic recycling technologies.

16 members companies of the CGF’s Coalition of Action on Plastic Waste have today
published an independent scientific study which demonstrates that the chemical recycling of
hard-to-recycle plastic waste could reduce the climate impact of plastic when compared to

waste-to-energy incineration.

Companies have also co-authored a paper which outlines a set of principles for credible, safe
and environmentally sound development of the chemical recycling industry.

Reference case: One million tonnes of PE/PP post consumer flexidle packaging in EU

GHG emission produced {million tonnes of COseq)

54

Plastic Virgin plastic produced from Chemically recycled
fossil fuel feedstocks plastics

with

End of life Incinerated with energy Potential to be chemically

recovery

recycled

T2 07 e

Chemical Recycling Landscape
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Key Asks @

— Increased palette of material options (beyond virgin plastics)

— Clarity and transparency on assumptions (particularly with emissions)

— Joined up approaches to collection, sorting and recycling of packaging, especially small
formats

— EPR & related fees targeted to addressing challenges beyond the low(er) hanging fruit
(PET bottles)

— Clarity on regulations and scope to influence?
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